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Behind every great distributor stands a great paint brand.

For seventeen
seventeen years,
years Linda
Autobody Color
Color Company
Company have
have distributed
distributed
For
Linda Sommerhauser
Sommerhauser and
and her
her Autobody
Sikkens products in Kansas City Missouri. Linda and husband Dan built the thriving family business
Sikkens products in Kansas City, Missouri. Linda and her husband Dan built the thriving business
on “old school” customer service but Linda says the amazing brand loyalty enjoyed by Sikkens
on “old school” customer service. Linda says Sikkens has earned amazing brand loyalty simply
is simply because it “has the best color match our sprayers have ever used.” “That, and the ease
because it has “the best color match our sprayers have ever used. Plus, it’s so easy to apply
with which the product works creates the loyalty,” she adds. As a member of the AkzoNobel Board
and
achieve exceptional
results every
time.”
As a member
AkzoNobel
Board for
of Wholesalers
of Wholesalers
and the Women’s
Industry
Network,
Linda of
is athe
valued
ambassador
the Sikkens
and
the
Women’s
Industry
Network,
she’s
a
great
example
for
women
in
the
collision
repair industry.
Creating Together philosophy and a great example for women in the collision repair
industry.
Linda is a valued ambassador for the Sikkens “Creating Together” philosophy.

To find
findout
outwhat
whatSikkens
Sikkens
can
your
company
at www.sikkenscr.com.
To
can
dodo
forfor
your
company,
visitvisit
us atuswww.sikkensscr.com.

CREATING TOGETHER
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Appreciate the pastInsight
April 2012 Integrity
Take action today
Anticipate the futureInnovation

Tommorrow’s Answers Today.
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The “I”Issue
Insight, Integrity, and Innovation work hand-in-hand

Introducing click&go
New product innovation:
a clever new idea

Admiral Auto Body
Streamlining processes has a big impact
on throughput and the environment

Gleaning Project
Sharing fruit from the Sunshine State

Skills USA
Mobile paint booth adds an extra dimension
to the annual competition

RM Auto Restoration
Recreating authentic perfection, right down
to the mirror-like refinish

Sustainability
Something essential to talk about
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Insight. Integrity. Innovation.
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VERYWHERE YOU TURN, THE “I’’s ARE THERE: IPHONE, IPOD, IPAD. These elegant

devices have changed the way we interact with technology, thanks to Steve Jobs, who, along
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with his company Apple, had the insight to take an odd assortment of microchips, data bytes,
plastics, and wireless networks and make devices that are intuitive, practical, and affordable for
everyday use. Skeptics thought it impossible, but Jobs and his team stuck to their vision, and
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the results are having an impact on every industry. z That’s just one visible example of how
insight, innovation, and integrity make a difference. At AkzoNobel, we believe that having

In the News
Noteworthy people, places and events

22

insight into everyday practices leads to innovation, whether developing a new product or
finding a better way of organizing the parts cart in a body shop. And we never lose sight that
integrity is essential, whether believing strongly in the promise of a design, delivering on a
business agreement, or acting on our responsibility to give back to others and protect our natural

©2012 AkzoNobel Automotive & Aerospace Coatings Inc., 3587 Parkway Lane, Norcross, GA 30092.All copyrights
and trademarks are the property of their rightful owner. The opinions that Profit’s contributors express are their
own and should not be construed as an endorsement by AkzoNobel Coatings. For more information about
AkzoNobel Sikkens, Lesonal or U-Tech products and services, visit www.AkzoNobelCarRefinishes.net.

world. z In this issue of Profit, we’ll look at an innovative developments, inspiring businesses,
and individuals who are helping to create a sustainable collision repair industry. We hope you
will find inspiration. z
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New product innovation
There’s no need to measure and mix because the clear coat and
hardeners are pre-measured…there’s no chance for spillage or waste.

Introducing
A clever new idea

hat might happen if you took a team of chemists
known for coming up with big ideas, unleashed
their imaginations, and asked them to re-examine a
simple, everyday process to see if they could come
up with a better way?
When AkzoNobel’s development team turned their attention to car refinishing, the result was a breakthrough concept
that makes the job of mixing and applying a clearcoat easier and
faster than ever before.
click&go is a patented “pouch in a frame” technology developed especially for collision repair shops that want to maximize
productivity, efficiency, and sustainability.
Using traditional methods, mixing clear coats requires
combining two or three different components using a precise
formula, then pouring it into a cup and attaching it to a
spray gun.
Now, click&go’s revolutionary product packaging makes
applying a clear coat quicker and easier than ever before. The
clear coat and hardener are contained individually within a
framed pouch, and they are combined when the package is
opened and mounted to the spray gun. There’s no need to
measure and mix because the clear coat and hardeners are
pre-measured. Plus, there’s no chance for spillage or waste.

W

click&go is extremely easy to use.The painter simply selects
the product, opens the frame to activate and mix the two components, attaches the pouch to the spray gun, and he’s ready to spray.
“It’s an accurate mixture for the perfect finish every time,”
said Dhruv Parekh, Global Product Manager.
click&go can be used on most popular spray guns, including
SATA’s QCC system, DeVilbiss/Tekna, and Iwata. All that’s
required is a specially designed click&go connector for mounting
the pouch. These connectors are made of durable stainless
steel, and a one-time investment is engineered to last for years
of daily usage.
According to Parekh, click&go is ideal for collision repair
shops who are adopting a process-centered environment or
looking for ways to work more efficiently. “click&go is the ideal
solution for body shops who are looking for speed, ease of use,
and convenience.”
click&go offers several clear advantages:
• Improves the refinishing process
• Eliminates the possibility of mixing errors or spillage
• Saves time with easy “click and go” preparation
• Facilitates reliable, consistent performance with
pre-measured components

• Easy cleaning spraying
• Environmentally-friendly: minimizes exposure to fumes,
eliminates possible spillage, and reduces disposable waste
Shop managers looking for value will appreciate the fact that
click&go combines two products into one with the same shelf
life, so there’s less inventory to stock and no need to rotate product
to keep up with expiration dates.
Best of all, when it comes to the overall collision repair business
model, click&go adds efficiency and productivity gains that can
help support sustainable business success.
To meet the needs of the collision repair market in the U.S.
and Canada, click&go is offered in two formulations, Sikkens
Autoclear Superior 250 technology for low VOC areas or
Autoclear PC technology for National Rule areas. Several dry
time speeds are also offered.
“We’re very excited about this unique product offering and
have received enthusiastic feedback from industry professionals
during our preliminary market tests,” said Parekh.“click&go is just
one more example of how AkzoNobel’s innovative thinking is
helping to provide solutions to collision repair shops.”
For more information about using click&go in your collision
repair shop, contact your distributor.

Why click&go?
• Fast
• Easy
• Efﬁcient
• Clean
• Environmentallyfriendly
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Admiral Auto Body

Streamlining Processes Equals
Smooth Sailing for New Jersey Shop
oing the right thing just seems to come naturally to Admiral Auto Body, a collision repair
business with two locations in Atlantic County, New Jersey. From adopting more
efficient repair methods, spraying environmentally friendly waterborne paint, or giving
back to the community, Admiral Auto Body sets a shining example to other businesses.
Admiral Auto Body is the collision repair division of a group of automobile dealerships serving
an area with a population of around 250,000.
The collision repair business was purchased about ten years ago to expand the services offered
by a thriving dealership. The original location in Mays Landing serves the western part of the
county, and a new 12,500-square-foot facility recently opened to the east in Pleasantville. Each
location has fifteen employees, and the shop’s customer base includes repeat customers plus referrals
from eleven direct repair relationships.
Says Admiral Auto Group owner Brad Pogachefsky,“We sell around 2,500 cars a year to people
who put their faith in our business. It’s a tightly-knit community, and adding a collision repair
shop has allowed us to develop long-term relationships and provide service for as long as they
own the cars purchased from us.”
It’s always been a top priority for Pogachefsky to seek out better ways of doing business
and serving customers, while doing the right thing for employees, the community, and the
environment.

D
Brad Pogachefsky, Owner,
Admiral Auto Group

It’s always been a top
priority for Pogachefsky
to seek out better ways
of doing business
and serving customers,
while doing the right
thing for employees,
the community, and
the environment.

Streamlining processes
A few years ago, Pogachefsky attended AkzoNobel’s Process-Centered Environment boot camp
and returned to New Jersey with some definite ideas on ways to improve shop operations. Since
then, a streamlined production system has been put in place to replace old processes, helping
to eliminate many of the inefficiencies associated with traditional repair methods.
The traditional approach to collision repair involved one technician working on many
vehicles. Now, lean manufacturing-based processes pair technicians with task-specific experts
who are trained in the latest repair technology. The process involves interdependent steps
that are tied together by documented quality verification.
Admiral begins every repair with a methodical breakdown of the vehicle that results in a
validated, documented repair plan, helping to reduce the delays caused when “hidden damage”
is discovered after parts are ordered and supplements must be submitted.
The technicians begin to repair the car as it is disassembled (pulling frames, etc.), helping to
reduce the amount of time it takes to complete a repair.
Admiral worked with its distributor, Till Paint, to develop an online parts purchasing system
that dramatically helps to improve throughput. Parts are ordered within one hour of the methodical
breakdown, and 98% of parts are delivered within 24 hours of the vehicle arriving at Admiral,
compared to up to seven days without an online system.
As a result of the streamlined processes, Admiral has been able to reduce vehicle repair time by
one-third in many cases.
Another business model that Pogachefsky learned more about at the PCE boot camp was

Admiral Auto Body was the ﬁrst shop in New Jersey to switch
to Autowave…reducing carbon emission by over 95% when
compared to shops that use solvent-based ﬁnishes. By investing
in green technology, Admiral is reducing carbon emissions
equivalent to taking 1,500 cars off the road each year.
switching to a salary-based compensation
system instead of flat rate. He says that
making the switch is one of the most positive steps the business has ever taken.The
entire staff is paid a bonus based on sales,
helping to promote teamwork and keep
common goals in mind.
“With all of our technicians working
on salary, it’s much easier to allocate labor
where it’s needed. Each person may have
job specialties, but they can be shifted
around to wherever there is a need, helping
to improve productivity,” said Pogachefsky.
With two shops in close proximity to one
another, technicians can even move from
shop to shop if necessary.
Admiral invested significantly in
training to make sure every employee has
the skills and knowledge necessary to
approach a variety of tasks with confidence.“We believe strongly in continuing

education and our technicians take a great
deal of pride in their career development.
Our entire staff, from the front office to
detail, is well-educated and cross-trained,”
said Pogachefsky. As a result of its training
commitment, Admiral Auto Body is an
I-CAR Gold Class shop.
When planning for the new location,
Pogachefsky was able to design the facility
to optimize a process-centered environment. The location was beating its target
production numbers only three weeks
after opening.
Admiral Auto Body was the first shop in
New Jersey to switch to Autowave, AkzoNobel’s waterborne system, reducing carbon
emission by over 95% when compared
to shops that use solvent-based finishes. By
investing in green technology, Admiral is
reducing carbon emissions equivalent to
taking 1,500 cars off the road each year.

Above: Pogachefsky looks over a vehicle with an
estimator; the administrative staff recently streamlined processes by converting to “paperless” systems.
This move helps reduce the need for storage space,
plus, it’s beneficial to the environment.
Below:Technicians review a repair order.

Furthering its commitment to doing
the right things for the environment and
its customers, the collision repair shop
recently went paperless, converting every
function from estimating through invoicing
to an automated system. “Our paperless
solution allows the entire business to be
much more efficient and productive, while
saving space and being good for the environment,” said Pogachefsky. “Plus, it helps
us to protect the privacy of our customers.”
continues next page
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Admiral Auto Body

continued

by State Farm Insurance. A committee evaluated several needy
candidates, and awarded the car to a single mother of two who
had recently completed a training program to become a medical
assistant.
“Everyone on our staff takes great pride in giving back to the
community, and we will continue to seek out ways to make a
difference,” said Pogachefsky.
As Admiral Auto Body looks ahead to continue streamlining
its processes, Pogachefsky says the next goal is to predict labor
demand by department more accurately. This information will
help the shop managers schedule staff and improve work flow.
Like many successful managers, Pogachefsky says it wouldn’t

Admiral worked with its distributor, Till Paint,
to develop an online parts purchasing system…
Parts are ordered within one hour of the methodical
breakdown, and 98% of parts are delivered
within 24 hours of the vehicle arriving at Admiral…

Sharing Fruit from the Sunshine State

AkzoNobel Harvests
Oranges for the Needy
nergy, enthusiasm, and a generosity were present by the bushel in Orlando, Florida when AkzoNobel’s North
American sales organization descended on the citrus city for its 2012 North American Sales Meeting.
On one sunny afternoon, the AkzoNobel community traded meeting rooms for citrus groves, gleaning fruit
that would have gone to waste if not picked.
AkzoNobel employees picked more than 23,000 pounds of oranges.After bagging the fruit, the group created
a 300-person human chain or production line to pass the bags to be loaded onto a tractor trailer. With employees
from all over North America participating, it was the first time many had ever been in an orange grove, but
they quickly caught on to the art of picking fruit, even the high hanging fruit that required the use of specially
designed poles.
The oranges were shipped to elementary, pre-school, veteran’s facilities, and food banks in low income areas
in Tennessee, part of a volunteer effort coordinated by the Society of Saint Andrew to gather food and distribute
it to agencies that help feed the hungry.
Gleaning is an ancient practice that goes back to an Old Testament tradition, when farmers were advised
not to pick their fields clean, but to leave some fruit on the trees or vines for orphans, widows, and travelers.
Today, gleaning from already-harvested orchards and fields by volunteer groups helps put fruit to good use that
would otherwise go to waste.
“Giving back to our communities is a global initiative of AkzoNobel, and we encourage our employees to
get involved in their local areas,” said Margret Kleinsman, General Manager, Automotive & Aerospace Coatings
Americas. “We hope this gleaning activity will encourage every member of our team to be more mindful of
finding ways to make a difference.”

E
The newest location in Pleasantville, N.J. was designed with a process-centered
environment in mind; the layout is open and organized to facilitate the repair
process. Admiral was one of the first collision repair shops in the state to convert
to environmentally-friendly Autowave waterborne paint.

Giving back
Admiral Auto Body is committed to giving back to the community and helping those in need through many contributions to
organizations, sports teams, and other projects.
Recently, Admiral worked with a local radio station in a
Quest to Collect One Million Pennies for St. Jude Children’s
Research Hospital. Community residents were encouraged to
drop by the collision shop and donate their spare change to
help fund cancer research as the radio station broadcast live
from the parking lot.
As a part of the National Auto Body Council’s Recycled
Rides program, employees of Admiral donated their time and
know-how to repair a wrecked 2009 Nissan Sentra donated

be possible to run a ship-shape business without trusted partners,
and the expertise and encouragement from AkzoNobel and
its paint distributor, Till Paint, has been especially valuable
over the years.
“Their support and commitment to the industry has had
a dramatic impact on our business,” Pogachefsky notes. “They
are always there, seeking ways to help us improve. Whether
helping us make the switch to waterborne paint, automating
inventory management, keeping up with requirements for
compliance, or improving day-to-day efficiencies, we couldn’t
ask for better partners to support our success.”

Giving Back
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Mobile Paint Booth
Adds Extra Dimension to
SkillsUSA Competition

Craighead’s journey with
SkillsUSA takes him from
student to national
technical chairman >

by Marie Willsey

lan Craighead’s journey with SkillsUSA has taken
him from winning state competitions to chairing
a national committee. He’s also been instrumental
in making a state-of-the-art mobile spray booth a
reality for the organization.
SkillsUSA, formerly known as the Vocational
Industry Clubs of America, helps to prepare young
students to pursue top quality education, leadership
opportunities and careers. Since its founding, the organization has served more than 10.5 million members.
As a high school student in Oklahoma, Craighead
was active in his school’s VICA program and won
competitions in collision repair and auto refinishing at
the state level. Now highly respected in the industry
for his technical refinishing knowledge and teaching
abilities, he’s invested thousands of hours since 1993 as
a professional partner of SkillsUSA, helping young
students pursue their passion for automotive repair and
develop their skills. Today, he serves as the national
automotive refinish technology technical chairman, a
position he’s held for the last five years. For nine years
before, he served as as the refinish segment leader for
the national competition.
Craighead’s vision and commitment led to the
development of a state-of-the-art portable spray
booth for the annual national SkillsUSA Leadership
Conference held in Kansas City, Missouri, each year.
Craighead, in his previous position as Eastern Market
technical manager for AkzoNobel, helped gather
funding, equipment, and construction from industry
suppliers including AkzoNobel, State Farm, 3M,
SATA, and Global Finishing Systems to make the
concept of a traveling spray booth a reality. The
booth made its debut in June 2010 at the SkillsUSA
Conference and Competition.
At the annual competition, 4,700 state winners
gather to compete in more than 75 leadership and
hand-on skills competitions. The competition is the
result of a direct interaction between professionals and

A

students, as more than 1,700 technical experts help
design, manage and judge the individual contests.
According to Craighead, who recently took a
position with LKQ Corporation as North America
Technical Training Manager for the PBE Division,
the collision repair competition is one of the most
popular and well-run segments of the event. Other
divisions include electronics, computer-aided design,
precision machining, medical assisting, and culinary
arts. In collision repair, over 80 contestants compete
in eight segments separated into Collision Repair
Technology and Automotive Refinish Technology.
Craighead was instrumental in helping to establish
automotive refinish technology as its own section with
competitions in featheredging and priming blocking, masking and paint code identification, spot repair,
and color tinting

What is SkillsUSA?
SkillsUSA is a partnership of students, teachers, and
industry representatives working together to
ensure America has a skilled workforce. SkillsUSA
serves teachers, high school and college students
who are preparing for careers in technical skilled
and service occupations, including health occupations. SkillsUSA was formerly known as VICA
(the Vocational Industrial Clubs of America).
More than 300,000 students and advisors
join SkillsUSA annually, organized into more than
17,000 sections and 54 state and territorial
associations.
Partnerships with business, industry, and
labor sponsors are essential to the success of SkillsUSA, and more than 1,100 such partners support
the program through ﬁnancial aid, in-kind contributions, and involvement of their people in
SkillsUSA activities.

To maximize the functionality of the
portable booth, Craighead turned to his
colleague Rick Farnan, Facility Design
Manager for AkzoNobel Coatings, who
contributed his expertise by designing
the layout and specifying equipment for
the mobile booth. Farnan says the booth
design takes advantage of all the latest
technology and environmental and safety
considerations.
“Without question, this new spray unit
gives students competing in the spraying
event portion of the competition the most
favorable conditions possible to demonstrate their skills and talents.”
Farnan outlines some of the features of
the booth:

Top left: Alan Craighead’s journey
with SkillsUSA has taken him from
high school student to head of
the national automotive refinish
technology committee.The inside
of the mobile training unit features
nine spray stations with state-of-theart equipment.The collision repair
competition is one of the most popular
and well-run segments of the annual
SkillsUSA event.
Bottom, right: Rick Farnan
contributed his design expertise to
maximize the functionality of the
mobile booth’s layout.

— Nine spray stations are fully
equipped to keep noise levels at a safe
level of approximately 72 dBA.
— Fresh air flow around each painter
is 100 FPM. Compressed air (grade
D) is fed through a factory-installed
loop system providing both spray and
breathable air.
— Video cameras project to wide
screen televisions outside of the spray
units, as well as live feeds over the
web, to facilitate evaluation, scoring,
and audience viewing.
Feedback regarding the mobile spray
booth has been extremely positive, and
the sleek appearance helps project a
positive image for the collision repair
industry and attracts curious onlookers.
“The future of the collision repair
industry depends upon drawing talented
young people into our industry. By
providing state-of-the-art equipment to
work with, we hope we can encourage
them to pursue high standards of excellence and a successful career in collision
repair,” said Craighead.
What’s next? Craighead and Farnan
are now leading efforts to raise support
to design and equip a second unit for
use in the color-tinting segment. They
hope it will roll into the competition
in 2015.
continues next page

Getting Ahead
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SkillsUSA Competition continued

Girl Power:
Haley Krueger
Haley Krueger
Haley Krueger got duped into collision repair. That’s right:
hoodwinked, hornswoggled, swindled, whatever term you want
to use. Her friend Tyler asked her if she would attend summer
school auto body class at Bismarck State College with him, and
she agreed. Problem is,Tyler bailed from the class shortly after
it began. A funny thing happened, though: Haley fell in love
with collision repair.
“It was just different,” Krueger said.“I had always been good in
school and good at math, but this was something hands-on where
I didn’t have to rely on anybody and I really enjoyed doing it.”
At first, she said it was “weird” being surrounded by boys,
who gave her funny looks. “But I met a lot of awesome friends
in that class,” she says.
Other girls at her school, Bismarck High School in
Bismarck, N.D., laughed at her and ridiculed her.
“They thought it was dumb,” she said. “A lot of them told
me I was just doing it because of the guys. But it had nothing
to do with that. I was doing it for me because I loved it.”
It turned out Krueger was good at it, too, particularly refinishing. She took second place in automotive refinishing
technology in her state’s SkillsUSA competition, where students
compete against one another in different trades.The first-place
winner earned a trip to the SkillsUSA Championships, but
was unable to go, which opened the door for Krueger. She
placed 25th out of 38 contestants.
Reprinted with permission from Body Shop Business

New Technical Talent Gains
Experience Through SkillsUSA
by Jason Stahl

Alley Domar
Krueger is still undecided about whether she wants to
pursue collision repair as a career, but even if she doesn’t, she
said she would always make room for it as a hobby. Krueger’s
experience at SkillsUSA made her an enthusiastic endorser of
the auto body trade.
She feels that if she does decide to pursue an auto body
career full-time, she’ll have no problem finding a job because
of her training and accomplishments at SkillsUSA.

Alley Domar
You might call Alley Domar a pioneer. She was the first female
student in the automotive technology program at Waubonsee
Community College in Illinois in more than 20 years, and she
was the first female ever to graduate from the school’s auto
body program.
“And now this year there are two girls in auto tech and one
girl in auto body. That makes me really happy,” Domar said.
Domar finished in first place in auto refinishing in her state
SkillsUSA competition, earning a trip to the national competition where she placed eighth. These accomplishments led to
a fairly easy entry into the work world: a full-time job as a body
tech/auto tech/office manager for Last Chance Garage in
Virgil, Ill.
“I had initially been looking for a job at a shop that had been
around longer and was a little more sturdy, but I was having
problems finding one,” she said.“The owner of Last Chance had

Jessica Anderson
been asking me to work for him for some time, so I went with
him and it has worked out for the best so far.”
The first person in her family to work in collision repair,
Domar decided after graduating from high school that auto
body was her destiny because she had always had an interest in
working on cars.
“I like everything about it, whether the work is mechanical
or body,” said Domar. “Body work is like an art form, and I
like art a lot.”
Domar admits that she was a bit nervous when she first
started in the auto body program at Waubonsee because she
was the only female. Her classmates’ initial reaction, she says,
was,“My God, there’s a girl in here!” But she says her transition
was easy because everyone made her comfortable and offered
help whenever she needed it.
Her girlfriends’ initial reaction to her career choice was positive, too. “They applauded me for taking on such a challenge,”
said Domar. “They felt empowered by me to do what they
wanted because I did what I wanted to do and I made it.”

Jessica Anderson
Oddly enough, repairing collision-damaged vehicles isn’t
Jessica Anderson’s No. 1 passion—it’s helping people. But
returning people’s cars to pre-accident condition essentially is
helping people, so she has found the best of both worlds and
couldn’t be happier.

When she was attending Wiregrass Georgia Technical
College, she conveyed to her teacher her intense desire to
help people. Together, they launched a program called RIDE
(Regular Individual Driving Education) whereby some of the
vehicles donated to the school would be repaired and offered as
a scholarship to students who maintain a 3.0 GPA throughout
the program and ultimately graduate.They gave their first car
away last May, and the event made the local news.
Anderson continues to help people even after graduation
now that she’s a painter’s helper at Valdosta Toyota-Scion in
Valdosta, Ga. She started out there as an intern.
“My boss was really excited when I came in for an internship,” she said. “He had always wanted a new tech fresh out
of school who he could groom into the kind of employee
he wanted.”
Anderson has always loved cars. She grew up around them
and raced go-karts, so after enrolling at a four-year university
and realizing that wasn’t the route she wanted to take, she
signed up for collision repair at Wiregrass and “fell in love”
with it.
Clearly, Anderson was good at it, too. Like Krueger and
Domar, her first-place finish at her state SkillsUSA competition
in collision repair earned her a trip to the national contest.
“I appreciated the opportunity to work with great people,”
says Anderson. “It was an honor to win the gold at state.
Competing at the nationals was mind-blowing.”
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The Integrity of

Restoration

RM Auto Restoration recreates authentic perfection,
right down to the mirror-like reﬁnish with Sikkens paint

E

very auto repair shop takes great pride in restoring a vehicle
to its original condition, but for RM Auto Restoration,
it’s an extraordinary passion for cars, whether exotic,
antique, or collectible, that has driven the business to achieve an
international reputation for excellence.
Classic cars restored by RM Auto Restoration, headquartered
in Ontario, Canada, have captured the attention of celebrities,
collectors and an admiring public. The workmanship has also
resulted in numerous awards at Concours d’Elegance competitions in Pebble Beach, California, and Amelia Island, Florida.
“We combine old-world techniques with the most advanced
technology to restore beautiful cars to automotive perfection,”
said Don McLellan, Quality Control Manager.

A Restoration Who’s Who of
Remarkable Automobiles
Over the past thirty years, many
exceptional automobiles have passed through
the doors of RM Auto Restoration’s world class,
multiple award winning restoration facility in
Ontario, Canada. Restorations include a 1935
Duesenberg SJ Town Cabriolet; 1920 Dupont
Speedster Coupe,1948 Tucker Sedan;1936 Talbot
Lago T150-C LAGO Speciale Teardrop Coupe;
1933 Rolls Royce Coupe. Each automobile receives the utmost attention from the shop’s
craftsmen. No detail of an automobile’s original
design is overlooked in the restoration process,
from the intricate pattern of the grille to the
color of the instrument gauges.

Rob Myers, the founder of RM Auto Restoration and
RM Classic Cars, first became interested in antique automobiles
while working on his father’s antique cars. He started his own
single-garage restoration business in 1976, and the company was
incorporated in 1979.
At first, the shop focused on repairs, engine and performance
upgrades, and eventually included bodywork modifications and
custom paint. As the restoration business grew, so did Myers’
passion for cars and his own collection. Throughout the 1980s,
he was actively involved in buying and selling collector cars,
and eventually joined up with two fellow collector car experts
to start RM Auctions, an auction business for investment quality
automobiles that has achieved remarkable success.

As the auction business has grown, so has the reputation of
RM Auto Restoration. Recognized as one of North America’s
leading restoration facilities, the business continues to thrive over
30 years after its beginnings. Its success is based on a modern,
purpose-built facility that covers more than 50,000-square-feet,
a dedicated team of restoration experts, and an unwavering commitment to deliver award-winning work. RM Auto Restoration
employs 28 people in the body shop, including upholsterers,
painters, mechanics, woodworkers, and detailers.

Paint perfection with Sikkens Autowave

In its quest to use only the finest products in the restoration
process, RM Auto Restoration has relied on Sikkens refinishes
for the past fifteen years. “The performance of the paint, superior
color match, and unsurpassed technology, training, and support
have made AkzoNobel and our distributor, Brown’s Auto Supply, trusted partners of ours for many, many years,” said Morreau.
The company began using Autowave waterborne refinishes
a few years ago, and AkzoNobel helped the shop make the
transition from solvent-borne paints to environmentally-friendly
Meticulous research and repair
waterborne paint mandated by Canadian regulations.
Customers and cars come to RM Auto Restoration from all over
“AkzoNobel is always on call to help us work through any
the world. The vehicle owners may be collectors who want to issues that might come up, and we know we can always depend
restore a car for competition or auction, or hobbyists who enjoy on the performance of their refinishing products,” said Morreau.
the beauty of antique cars. Services range from engine tune-ups
Precise color match is extremely important to achieving an
and detailing to a comprehensive restoration.
authentic repair.“In the 1930s, most cars were painted in darker
No matter what type of vehicle is involved, when a car comes colors. You’ll see not only black, but darker grays and dark, deep
into the shop for restoration, RM technicians start by doing their reds. They used some superfine metallics,” said Morreau.“The
research, often spending considerable time examining the car and colors were incredibly deep and rich, and it can be challenging
tracking down historical records to learn as much as possible to achieve the same results, but it is essential to achieving a show
about the original model.
quality restoration.”
Every detail of the restoration must be authentic, from the
Morreau continues, “Cars manufactured in the 1930s were
color of the gauge faces to the tread of the tires. Often, the inte- painted using lacquer paints. Unfortunately, the original paint
rior upholstery has been redone, and RM’s upholstery expert jobs didn’t last. By the time most of the cars come to us for
will research and recreate the original design, right down to restoration, they have been repainted several times. We research
the fabric choice and stitching detail. RM Auto Restoration the colors that a particular model came in and choose from the
mechanics are capable of returning any vintage motor car to actual palette if we can’t pinpoint the exact color of a particular
“road worthy” and “concours ready” condition.
automobile.”
“As you might expect, our customers share our passion for
Sikkens products help RM Auto Restoration achieve a
automobiles, and they want to have their vehicle restored to its mirror-like finish that will last for decades. The shop uses the
historically correct condition,” said Ernie Morreau, Shop Fore- Sikkens computerized color matching system and a bit of artistry
man. “It’s essential for a vehicle that’s headed for competition, to achieve just the right shade of historical colors. Highly trained
and a matter of pride for the hobbyist.”
painters often complete a series of spray outs and tints to result

continues next page
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The Integrity of

Restoration continued

Edsel Ford’s 1934 Model 40 Special Speedster
It has grace, style and a 77-year history

in a precise custom color match. Special metallic and pearlescent
finishes may be used to achieve stunning results.
“We push the product really hard to get the best finish possible.
We’re judged on it, and the Sikkens products are designed to
perform.They always come through.”
Through a process of water sanding, painters can achieve
a highly reflective, glossy finish. “We’ve achieved finishes so
reflective that if you put your hand 6 inches from the paint you
can actually see your fingerprints,” said Morreau proudly. “It’s
absolutely incredible.”
Morreau has been especially impressed by the performance
of Sikkens Autowave black.“Somewhat to our amazement, this
waterborne black is the best black we’ve ever used. It’s way
beyond any other product on the market today.”
With restoration cars usually booked a year or two in
advance, RM Auto Restoration usually completes two to
three comprehensive overhauls annually, while completing
work orders on 35–40 other classic cars throughout the year,
ranging from mechanical work to refinishes.
“Whether a customer brings in an extremely rare
Duesenberg or 1960s Ferrari, we treat every car with the same
respect and commitment to the integrity of the restoration.
What we share with our customers is a great love for vintage
automobiles and a passion for preserving their history,”
said Morreau.

shrouded in mystery that has intrigued automotive
collectors, enthusiasts and writers worldwide. Edsel
Ford’s restored 1934 Model 40 Special Speedster’s
extensive restoration by award-winning RM Auto
Restoration in Ontario, Canada, revealed the
stunning, custom made “one off” as it originally
looked in 1940 after its ﬁnal redesign by Edsel and
designer E. T. Gregorie. Edsel Ford was the only son
of Henry Ford.
The revelations uncovered during a year-long
restoration have resolved many long-held assumptions about the illustrious vehicle’s journey over
time. But more than a story of restoration, the
vehicle provides a glimpse into the early years
of Edsel Ford’s design and automotive styling as
President of Ford Motor Company and its luxury
Lincoln line.

The Speedster celebrates Edsel’s eye for design
that began when as a small boy he would take
pen to paper to sketch cars as well as everyday
objects. “My grandfather was an early believer
that everyday objects—including automobiles—
could be seen as works of art,”said Edsel Ford II, son
of Henry Ford II and Edsel Ford's grandson,
who unveiled the Speedster.
After Edsel’s death in 1943, the Speedster crisscrossed the U.S. making limited appearances, then it
disappeared—some feared it had been destroyed.

It was last seen when it was photographed in
Hollywood in the 1950s after which it was purchased
by a U.S. Navy sailor in Florida for $603 in 1958. It did
not appear again until Bill Warner displayed it at
the Amelia Island Concours d’Elegance in 1999.
In 2008 it was sold to a Texas car collector for
$1.76 million, and then, following the collector’s
untimely death in 2010, the Speedster returned to
Edsel’s home, now operated as an historic site
called the Edsel & Eleanor Ford House. Over the
years, alterations were made to its grille, engine,
paint and interior—it is these alterations that have
been reversed by RM Auto Restoration to take the
famous car back to the 1940 design and engine.

RM Auto Restoration Painted this
Amazing Car Using Sikkens Autowave

The Model 40 Special Speedster
Its rich history began in 1932 after Edsel returned
from a trip to Europe. He asked Ford’s chief designer,
E.T. “Bob” Gregorie to design and supervise the
construction of a personal sports car similar to those
he’d see “on the continent.”
The ﬁrst design reportedly disappointed Edsel
because it wasn’t lower and racier. But Gregorie, who
was adept at turning Edsel’s visions into tangible
designs, went to work on a more dramatic, streamlined design. This “continental” roadster may have
started with a stock 1934 Ford (aka Model 40) frame,
but its subsequent chassis was radically altered. The
Model 40 Special Speedster was unlike anything
Ford Motor Company had built up to that time.
The Speedster was painted Pearl Essence
Gunmetal Dark, the interior upholstered in complementary gray leather. The ﬂat, engine-tuned
instrument panel incorporated period Lincoln instruments. The 2,100-pound Speedster was powered
by a stock 75-bhp, Ford Model 40 ﬂathead, with
straight exhausts that were enclosed by the bodywork with only the tips protruding.
The Model 40 Special Speedster has gone
through almost eight decades of owners and modiﬁcations and RM Auto Restoration has returned
it to its early, unique design elegance.
(Source: Ford Motor Company media release)

From top:The Speedster was originally painted Pearl Essence Gunmetal Dark, a
color identified on a period color chart and matched by RM Auto Restoration.The
car was then refinished to its original color using Sikkens Autowave. RM Auto
Restoration Quality Control Manager Don McLellan presents the Special Speedster
detailing to interested automobile enthusiasts at the 2012 Concours d’Elegance
at Amelia Island, Florida.
continues next page
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Restoration continued

A Competition of Excellence at Amelia Island:
RM Auto Restoration’s entry wins “Best in Class”
Early one Sunday morning in March, dozens
of vintage cars purred one by one onto the show ﬁeld
on the Amelia Island Golf Links in Florida for the
Amelia Island Concours d’Elegance. This “Competition of
Excellence” is a charitable event held each year and is
considered to be a beauty pageant for rare and elegant
cars. The event, now in it's seventeenth year,
attracted more than 23,000 people to see
295 cars and motorcycles on the golf
course next to the Ritz-Carlton Amelia
Island. Since 1996, more than $1.8
million has been donated to local charity
organizations.
RM Auto Restoration achieved great success on the
show ﬁeld with a number of award- winning entries
having passed through its doors, cementing the
company’s reputation as the world’s premier restoration
facility for vintage automobiles.

Among those receiving accolades were the majestic
1931 Duesenberg Model J Derham Tourster, owned by
Judge Joseph Cassini III and Margie Cassini of West
Orange, New Jersey, which was judged ‘Best in Class,’
and the elegant 1938 Jaguar SS Graber Coupe, owned
by Frank and Milli Ricciardelli of Monmount Beach,
New Jersey, which received a Special Amelia
Award. RM Auto Restoration also restored the Edsel Ford Model 40 Special
Speedster on display.
“This year’s Amelia Island weekend
was once again a great success for the
RM team with exceptional sales and more
accolades for RM Auto Restoration. We’re very pleased
with the results achieved both in the auction room and
on the show ﬁeld,” said Rob Myers, Chairman & Founder,
RM Auctions.

Elegant and impeccably restored, a 1931 Duesenberg Model J Derham Tourister, owned by Judge Joseph Cassini III and Margie Cassini of West Orange,
New Jersey, received Best in Class honors at the Amelia Island Concours.The Duesenberg Model J was first introduced in 1928 and proclaimed “the world’s
finest motor car” with its powerful engine and regal interior. Fewer than 500 of these cars were built between 1929 and 1936.

The Amelia Island Concours d’Elegance has been in existence since 1996 and continues to represent the pinnacle of the restoration and historic vehicle circuit
with its annual show for local charity. Automobiles famous for racing exploits, celebrity owners, or simply because of their rarity, are shown in a casual environment that attracts thousands of enthusiasts every year. Nameplates on exhibit range from historic American manufacturers to exotic and extremely rare
European marques, and the ages of the exhibited cars range as far back as the 1910s and 20s. Modern manufacturers also bring automobiles from their own
esteemed collections. It’s a golden opportunity for automobile history and design enthusiasts to see, and touch, some of the most famous cars in the world, and
an amazing showplace for state-of-the-art automobile restoration.
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Sustainability

Something ESSENTIAL to talk about.
by Mike Shesterkin

A group of collision repair industry stakeholders discuss
the importance of developing a sustainable business model.

or many of us, the term sustainability — or better yet,
the changes mankind will need to undergo to achieve a
sustainable existence—seems overwhelmingly ambiguous.
At the heart of this issue is the complexity man has
managed to create for himself. If you don’t think things
are complex, try reading today’s headlines. What you’ll
find is an endless array of complex issues and problems.
Dr. Matt Tuith, chair of Sustainable Business at Aquinas College,
in Grand Rapids, MI, often opens a lecture on the fundamentals of
sustainable business by asking the question,“What was the plan for
the Industrial Revolution?” The answer, of course, is there was
no plan, and there lies the problem.While the explosive growth in
technology over the last 200 years has led to an unprecedented
standard of living, mankind’s way of life — with all of this technology—doesn’t fit too well in the natural world.Yet we rely on
its resources for our very existence. Our complexity is simply at
odds with the natural world.
As we enter the 21st century, mankind is beginning to confront
the implications of the way we live. This requires addressing a
range of complex problems, from our overuse of natural resources,
coupled with human nature’s demand for affluence, to exploding
population growth and the implications of climatic change. Each
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of these issues is linked in some way or another to mankind’s relationship with the natural world, and the burden his technologies
are placing on it. In the collision repair industry, getting the answers
we need to fix our unique problems is not going to be easy. This
is where the concept of stakeholder engagement comes in.
To understand how stakeholder engagement works, we must
view the collision repair industry as a “system.” Many of the problems we face today exist because man has not taken a systems view
of how what we do—and the things we make—fit within the
natural system, or the natural world. The idea here is to consider
the subsystems and processes that make up our industry and to
look at them as an entire system, one that has inputs, outputs,
and serves a purpose.
Consider the people, organizations, and resources involved in
a single repair: the repair shop, the insurance company, the rental
car agency, paint and parts manufacturers, distributors. Add the
technical schools, colleges, associations, regulatory agencies,
accounting firms and various consultants that provide valuable
services. Each group has a vested interest in the system; we call
these folks “stakeholders.”
AkzoNobel held its first Sustainability Leadership Symposium
In July 2011.The purpose behind the symposium was to engage
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The idea here is to consider the subsystems and processes that
make up our industry and to look at them as an entire system,
one that has inputs, outputs, and serves a purpose.

industry stakeholders—body shop and insurance company leaders,
as well as other subject matter experts—in dialogue focused
on applying principles of sustainable business to the collision
repair industry. Our symposium included Thad and Shawn
Moody, Moody’s Collision Centers; Mark Milacic, Mark’s Autobody; Chris Evans, State Farm Insurance; Rocco Neglia, The
Economical Insurance Group; and Chris Bunbury, Environmental
Risk Management, as well as others who contributed from their
areas of expertise.The dialogue was rich and led to a number of
insights about the problems that confront our industry. Because
the symposium was webcast by Collision Hub, a number of
industry professionals were exposed to the insights that emerged.
The open dialogue helped to plant seeds of ideas in the minds of
our industry; it is from these seeds that solutions will grow.
This summer, AkzoNobel will conduct its second Sustainability
Leadership Symposium; this year’s event will be held in San Antonio,
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Texas on July 20 in conjunction with the I-CAR Industry Event.
This year’s symposium will include AkzoNobel’s Focus Innovation
Talent(FIT) Award winners, as well as other industry stakeholders.
The focus of the dialogue will build on our discussion in 2011, and
promises to provide the sort of insight that will ultimately lead to
solving the problems our industry confronts.
So, stay tuned to Profit; in the next few months, you’ll see
what comes of the 2012 Sustainability Leadership Symposium.
We’re looking forward to the event, as it is one of the many ways
in which AkzoNobel continues to provide the leadership that’s
needed to achieve a sustainable collision repair industry, not neces■
sarily for us, but for those who will follow in our footsteps.

Mike Shesterkin is Manager, Sustainability and Business Process
Improvement for AkzoNobel Automotive and Aerospace Coatings
Americas. His office is located in Troy, Michigan.
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In the News

Noteworthy people, places and events
with existing AkzoNobel customers, but for reaching potential
new area customers with product information they wouldn’t
have otherwise received so quickly.”
■

Providence Lacquer moves
to AkzoNobel

Blue Ridge Color hosts mini expo
A KZO N OBEL D ISTRIBUTOR , B LUE R IDGE C OLOR
Company (BRCC), may have created the “next best thing” to
the traditional industry trade show—the one day mini expo.
Headquartered in Roanoke, Virginia, BRCC has built a
strong reputation over the last 14 years among collision repair
professionals throughout the Southeast for their top-notch
product offerings and customer service. With seven locations
serving Virginia,West Virginia,Tennessee, North Carolina, and
South Carolina, the full-service distributor provides its customers everything from paint and supplies to spray equipment.
BRCC hosted the 2nd Annual BRCC Expo at the
company’s training facility in Roanoke in October 2011. Areawide customers were invited to attend the event and view the
latest products being offered by an array of BRCC’s vendors.
Nearly 30 vendors exhibited at the expo, with AkzoNobel
securing a premium spot inside the training facility’s paint
booth. Show attendees learned firsthand about the many
benefits of using the Lesonal Waterbase system, along with
a personal introduction to the Manual Proportioning Unit
and new click&go product.
BRCC General Manager Scott Graham, explains,“We were
extremely pleased with the turnout again this year. More than
150 customers attended the event, which featured a mini car
show spotlighting several of our customer’s own customized
street rods and vehicles, and valuable training workshops
throughout the day.”
Expo guests were treated to catered food, generous door
prizes and a discount on all purchases made that day. A portion
of sales were donated to the Susan G. Komen Foundation,
an organization that has special meaning to the BRCC family.
“The BRCC expo was fantastic,” said AkzoNobel Sales
Representative Drew Holdren. “The relaxed, personalized
approach was extremely conducive for not only interfacing

PROVIDENCE LACQUER & SUPPLY CENTRE, INC., headquartered in Cranston, Rhode Island, recently completed a
company-wide conversion to AkzoNobel brand products.
One of AkzoNobel’s newest wholesalers, Providence
Lacquer has been serving the Eastern Seaboard since 1948,
with an additional store location in Norwich, Connecticut.
Plans are on the drawing board for a third location in the
Worcester, Massachusetts area. The wholesaler provides automotive, marine and industrial paint products and supplies to
more than 62 shop customers, taking pride in their reputation
for quality high products and exemplary customer service.
According to Robert Tsas, AkzoNobel Regional Sales
Leader, “The conversion was like a well-coordinated military
operation. About 30 AkzoNobel field personnel converged
on the first wave of Providence Lacquer shops in November
to begin the product retrofit. We were in and out of the shops
in three days, and within three weeks, we had 44 shops
completely up and running with AkzoNobel products. The
teamwork was phenomenal and everyone shares in this
big win.”
Two local AkzoNobel representatives completed the final
ten shop installations in January 2012.
“We are very pleased to add AkzoNobel brand products
to our network of shops,” said Brian Keough, President of
Providence Lacquer.“The conversion represents a great opportunity to better meet the needs of our customers and expand
our reach in the region. We appreciate the support and manpower the field team provided to ensure a smooth transition.” ■

AkzoNobel appoints Margret Kleinsman
General Manager, A&AC
A KZO N OBEL HAS APPOINTED
Margret Kleinsman to become
General Manager for Automotive
& Aerospace Coatings Americas
(A&AC). Kleinsman, an AkzoNobel
veteran, has held key management
positions in multiple units throughout
AkzoNobel. In this assignment, she
will lead the A&AC vehicle refinishes
and commercial vehicle business
operations in the United States, Canada, Mexico, and
South America.
“Margret has a proven leadership track record and brings an
unprecedented perspective to our businesses in the Americas,”
said Jim Rees, Global General Manager for Automotive &
Aerospace Coatings.“The collision repair market in the Americas
is constantly evolving. New automotive technologies, a growing
interest in sustainable business practices and the need to develop
a more knowledgeable and diverse workforce, each are key issues
that AkzoNobel must embrace. Margret’s background and
experience will be extremely beneficial as our industry evolves
and we work to bring new innovations to help our customers
in these areas.”
■

AkzoNobel Benevolence Program
provides families with the gift of
transportation
COLLISION CENTERS ACROSS THE UNITED STATES and
Canada shared the gift of transportation with 25 deserving
families and members of their communities during the 13th
annual AkzoNobel Acoat selected® International Benevolence
Program.
The Benevolence Program is a community service endeavor
sponsored by AkzoNobel and conducted by collision repair
centers that are members of the Sikkens Acoat selected program. Its mission is to generate goodwill while improving and
promoting the image of the collision repair industry. Participating collision centers present refurbished cars to deserving
individuals or organizations during the holiday season.
“Our Acoat selected members have refurbished and
donated over 325 cars since 1999,” noted North American
Services Manager Barry Rinehart. “This program has become
even more relevant with the economic downturn that has
impacted so many in the last few years.The gift of dependable
transportation, that many of us take for granted, can be the

turning point for some to get their life back on track. We are
honored to be associated with these businesses that ensure that
others can have a better life.”
Each year the collision repair industry comes across cars that
are “written off” by either the owner or the insurance company.
Oftentimes these are older vehicles that just need some mechanical and body work to get them road-ready so they are perfectly
safe to drive. Employees at participating shops donate time and
labor to repair the vehicle. Once the vehicle is reconditioned,
shops then work with local charitable organizations to help
them identify an individual or group that is in need of a vehicle.
Other gifts such as auto insurance, oil changes, car washes,
grocery store gift cards, clothing, toys, and books are often
donated by local merchants to accompany the car. In these cases,
it is truly a community effort.
■

AkzoNobel holds first Sustainability
Group at San Diego Acoat selected
Winter Conference
®

AKZONOBEL AUTOMOTIVE & AEROSPACE COATINGS
Americas (A&AC) hosted the 37th semi-annual gathering of
the Acoat selected North American Performance Group. This
meeting was the first of two national Acoat selected gatherings
held annually by AkzoNobel, the world’s largest coatings manufacturer. The San Diego meeting was the first convening of a
user group by A&AC for the specific purpose of advancing
sustainable business solutions in the collision repair industry.
“AkzoNobel has assumed a position of leadership and
responsibility in the area of sustainability as it relates to collision
repair,” noted Mike Shesterkin, Director of Sustainability and
Business Process Improvement for AkzoNobel Automotive &
Aerospace Coatings Americas.“This user group is a next level
step in an effort to broaden the industry’s involvement and advancement in the area of sustainable business practices through
the use of a dedicated group of businesses which wish to prove
that sustainability and profitability are not disconnected concepts.”
Attendees participated in an extensive offering of classes
designed to promote sustainable business models. The courses
addressed industry trends, technology, and leadership training.
“Today, sustainable business practices are rapidly moving
from a perceived need to an absolute business requirement.The
cause of making sustainability real and achievable for the collision repair industry is a necessity not a luxury. Achieving this
goal is critical to AkzoNobel,” noted Barry Rinehart, North
American Services Manager for AkzoNobel Automotive &
Aerospace Coatings Americas.
■

